3. Kindly provide Detaiis of cach program such as: Name of the program duratien, list of students enrolled {with signature of

R

Rayat Shikshan Sanstha’s

Karmaveer Bhaurao Patil [nstitute of Management Stodies & Research, ¥Yarye Satara

students), model certificates, curriculum, assessment procedures year-wise.
Submission: Supporting document in this regard are uploaded

Course Name
- Course Duration T?]:.alsﬁl:;t:nlier
Sr.No Year ﬂnh;ﬁ ggtg:cs of Certificate/value added
1. Skill Development 40 hrs 87
2.8poken English 40 hrs 88
1, 2018-19 3. Aptitude Enhancement 30 hrs 70
4, Hardware and Networking 30 hrs 121
5.Tally with GST 40 hrs 66
1 Personality Development 40 hrs s00
2.Communication Skill 30 hrs 37
2 3.5oftware Project Management 30 hrs
3019-20 4. Bkill Development 40 hrs &0
3. Tally ~ 40 hrs 65
b.Interview Skill 30 hrs
7. Aptitude building 30 hrs 107
8. Andreid course 35 hrs 32
1.Spoken English 30 hrs 104
3. 2020-21 2.Aptitude Enhancemeant 30 hrs ag
3.Tally With GST 40 hry 68
1. Digital Marketing 30 hrs 63
2. Python 30 hrs o1
4 I021-22 "3.Spoken English 40 hrs 2438
4. Aptitude Enhancement 30hrs o8
5. Tally With GST 40 hrs 95




2022-23

1.Skill Development 40 hrs
2. Advance Excel 30 hrs 200
3.Digital Marketing 30 hrs
4.Python 30 hrs 70
5.Communication Skill 30 hrs 271
I.Java  Seript  for 30 hrs 57
| beginners
2. Introduction to Al 30 hrs 62
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Ravar Shikshan Sanstha's
Karmaveer Bhaurao Patil lastitute of Management Studies and Research, Satars.
Course Strocture of Certificate Course in Skill Development 2018-19

Course l.  Demonstrate oral and written communication for professional use
Dutcomes 2. Analyze, appraise and distinguished listened word
3. Write any business correspondence in English,
4. Calculate sums enveloped in yuantitative aptitude.
3. Evaluate, infir and relate a situstion m day 1o day fungtioning.
6. Administer campeiencics in profession.
Expected I, Communication Skill
kills 2. Numerical Ability
 Tmpartation 3. Logical Thinking
4. Managerial Skill

Marks 100 | Tota! Hours of Teaching : 40 Hrs include written examination

Session | Lend me your car please: . (3 Hr

{Developing Fistening skills)

. Listening : Introduction

. Listening skills

. Importance of listening

. Developing listening skills

Create fluency, gain curreacy: - X s,

Session [1 . Speaking skills

Sentence structure

. Effective speoking o o

Seasion [I} Read and feed the brain: 03 Hrs
. Reading : intrixduction '

. Reading specd

. Reading skills

. Develaping reading skills _ ) o -

Sesqion IV Writing at 4 hand: 03 U

. Writing: intreduction

Wrlting skills

. Types of writing

. Lifective professional writing

Session ¥V Number system : i3 Hry
Bagic Operations in Mathematics ( Simplification i

BODMAS Rule
LCM and HCF
indices and Surds
Percentage




Session VI

Simple Interest and Compound Interest
Work , Time And Dislance

Ratio aswl Proportion

Profit and Laoss :
Mensuration- Area and Volume !
Data Intergretation

Session Y12

Alphanemeric Series : ' 03 His
I} Alphabet Series 2) Number Scries

Coding and Decoding

Directions and Ranking

Seating arrangement

Sexsion VI

Blood Relations
Data Sufliciency
Syllogism

Input — Oulpiy

Session IX

Interview Techniques 03 Hirs
Preparation

Do's and Don'1s
Altire

Body Language

Session X

Personality Development and Goal Setting 03 Hrs

Session X[

Introduction & Icebreaker Activity 03 1
Creativity: Meaning, Process, Related 1o Creative Peaple. Crentive Companies.
Creative Praclices.

Innovation: Meaning, Provess. Reluted o lnnovative People,  linovative
Campanies, Innovative Practives

Session X112

Leadership: Problem Solving and Ducision Muking, PMlanning. Nelegagion, (3 1
Internal Communications, Meeting Management, Managing Yourse| |

Dr.5.R.Ni
Program

kam
Coordinator

W H
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Ravat shikshan Sansiha -
Karmaveer Bhaurao Patil Instituie O
Management Studies & Research, Varve Suiura
Course Name: Certificate Conrse in Spoken English
Duration: | Year {Academic Year 2018-2019

Svllabus

- Lectures/Practicals

T
Sr.Ne. : Topic Sub-Topic . .
: Reguires

| Grammar F. Vowels amt Consonants, T "_|l_
2. Basics: Nour. Pronaun, Adjectives., Verbs,
3. Prefis

4. Suffis. ;

L 5, Svnonyms and Acronvins, | :
1. Semtence | ormation. |

i 5. Tenses.

; Activities/Task thraugh role play and pair
‘wark

i. Sentence construction with twe. three and ;
50 0N words,

2.Dialogue. |

3. Flash Cands. |

4. Correction in given tasks and activities

"

: Articulutory I. Pronunciation ,
Phoneties 2. Modulations in sounnd s wsage of vowels i
and consonmits. i
Activities/Task through role play and pair | :
work : i
- Repeating A-Z Alphabets. i |5
. Repeating Sentences. :
- Word Antahshani.
- Reading Paragraphform books or seme
other source. I ,
- Correction in piven tasky and activilies

t-d

Tk |d —

N
L. Construction uf sentence.

2. Family.

3. Relating words and describing words. |
- Some common errors in Lnglish nsages, | ,
- Mapping words, '
i b, Using Correet Words.

7. Using Apoestrophes.

8. Doing und Reveiving Actions.
9. Ng use of two negatives.

10. Etigquette.

3 Vocabulary

ofak

N
[ )
e




! T ' - ActivitiewTask ﬂlruugli role plu}'":ii;dﬁi_r__“ .

work

- Reading ™cuws Paper.

- Reading paragraphs from Books,

. Repeating Sentenves.

- Giving words or small paragraph 1o pick
 up similar words or serence formation from
ft.

§. Small Talk,

6. Narration, !
I B ...} 7. Correction in given tasks and activities,

4.  Comntunicntion | 1. Formal Greeting,
Thrueugh | 2. Informal Greetings and Farewells,
Coaversation - Formal Inroduections.

. Informal lreductions.

. Expressing Abilities,

. Uselul Expressions.

. Saying things Politely,

- Doing and receiving the action using i
COErECT words,

¥, Ways of listruction.

H0. Wavs of Suggestions.

1. Body Language.

Activities/Task through role play and pair
wark

- Expressing abilitics good ar bad,

. Talking about locations.

. Fhings about likes and dislikes.

. Narration.

. Creative stury telling.

. Mapping techniques.

- Interview

- Presentatian,

G. Group Liscussion.

7. Instant Speaking.

4. Expressing views on given 1opic. !
9. Correction in given tasks and activitics,

[ TORL I T
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Ms. Nishigandha Bichkar
Class Cooardinntor
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Flaeatt Shuka]y g ool

Karmaveer Bhaveao Poril Institne of .'"-I.m;u__ulm-nt stodies vend Heseareh, Satan,

Course Name: Certificate Course in Aplitude b nhancement
Duration on Course: | Years 80 hrs, Acudemic s var 2018-2019.

Objective of Course:

I 1o Provide Students Core Computencics it tespucinge subject.
Do loster Boetter sptincde abanceiers.
To improyve Skill i Competitive | s,
To Enhence Ability 1 Facing Changing Business {nvirenmcn.
To Enhance Carcer Satisfaction.
To Increase Overall Employvability Skill,

L W R T I

4
" Course Gutcome:
o The stiudents slewld be aBle toaduniets e Susic ceneepls of Apiiade and ressanii:
ey can use i I v Iarieiis Comperitive Sy mHIa b,
The students should be able 1o understamd the reascming refaed apects.
3. The swdems should be able W updenstand aptiwde wobmigues 0o s 0 of e
examination which will increase their aptitude abilin
4. The students should be able 1w analyse wohingue of solving prabilenisome yan
COMPeHive Cxamiitilicn.

1

Reasoning Aptitude

- : §r. No | Contents e o Lecrares
1 (:m]jng [}E.|:|;||;]j|-jf.r1 Leligr ":”di”_h 1b'k:|L|n,'||_'u._1' "Lndjllb \1i‘.¢tl ﬁ!}dillb. [__}!CCU!.JJI!'."_.'_ _ _ 2
. . 2 | Series Compl L:i_l_[_l_ll s Number series, Abphuben serics. Lulier series o L
0 3 Odd man Quk: Word chassilicimon. Aphaser classiticitan
I Number classifivain

4 Analogy : Simple ;1r_1._'.|_I!pEl_.;_.-\_1_pF1._i_!]:;jt_._1|1;LIL1_5}
__ % _ ;. Blood Relationship e et e ——

20 _ | Mathemalical Operntions
7 Fuale TE’H
&

1a

1a

a4 Vs B4 b2 Do

& Nu[l!ygr Serics
___':'_______.-ﬂl.ljg!mhl:l Test :
10 . Pirection Sensc Trest o
__LL_._ __§@Hﬂ£_.r\rl‘ul&l_g;._'mt,nl RUH el armangyigsts, Lo llulr "!'... |I|||_ 1 PTHAPRCTTR P :
12 Combinstions . L » C
| 13 Syllogism — e — e . - L=
T UTOTAL LECTURES - - T s
e Quantitative Aptitude o o
[ StNo TContenss _Lgetures
! Number System : |ypes ol pumbers. Multiphication b shirt cul Metlids, 1
Basic formulae. Division algorithm or buclidean algontlim
| | Progression X

(2 THCF And LCM: Factor and Mulliples, Hlighest € smman Do s (1
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L _[. :'-mmnu \Tui:fi; L] aml | I{ Moo bractien

"1 CDecimal Froctions: et ime! T i, [ i oo L-|"i1“|_:-;5-mi R O S N
, CFraction. Operations o Docima Do L oy o 2 Deginai
= Hlmpllrmlllm. BODMAS Rl it al g reat e ) i
|5 ____:Square Roots and Cube Ronty _ 1
6 : __,h crage ) i 1
7 Surds and Podicest L aws of indices, T of ainde . A
i I 1“-‘1"—'-'"'"5'-‘ e _ B} L
ii____ _Prafit And Logs ] b
L 10 Ratio nnd I‘rnpnrnun R N o . b
L Partnership: Partnership, Rativ of Livision ot Gam. _ o1
i_l_!___ o Time and Work o e s
i3 Fime aod Distanee e o 2
_M ! Problems on Trains L 2
AN ‘ilrg[.r_u Intcrmt L _ 1
il ! Cunlpuun_g! lulc;rsgt 2
i7 _lAres . e
’Tlﬂ _ L Volume and Surfieg Ares T 2
3 Permuiations 3nd Combinations: Fundamental prmupll..s ol 13

, Permulation, Combinations

30 | Prebubility _ ) 1

' 1' TOTAL LECTURES _ .
o o l-'.nglis_h l.:lngu:ugc o _ o

, S, No. " Conteats e . S . _ Lectares
il T Noan: 1.} Commuon Nowns T

1
| | 1.2 Proper Nowms
1.} Singular Noun

P11 Mural Noun ,
I © LA Collechve Noun ;
’ L E6 Maseuline And Feminine | L-r'\.i-u:: '
1.7 The Pﬂbsl..‘-'sl‘rl." | LRI RE] wil ™ ] N N :
L li’mnuuns LN I'u‘wn..l Mot . i
o1 Subjecr Prongus
1.2 Ohject Pronowns
B3 Finst Persoal Second Person amd Third PPerson
2 Retlesive Pronocns
& Possessinge Prononns

A Demonsiratiy e Yrenoans
Snlerrogative Pronons
_ﬁ laderinite Pransnn

. Adfectives: 31 Kinds o ST TR e L
3.2 The Order of Adjectives

- 3.3 The Comparisan o’ Adjectives
. | 3.4 Adjective Phrascs C e . .
4 4. Peterminers: 4.1 The Amicles 2
4.2 Demonstrative Determingrs

4.3 Quantifying Determiner

4.4 Interogative Determiners

4.5 Possessive Determiners

: . 4.6 Numbers . L

& Verbs and Tenses : 5.1 Suhjuet and Vst voreen
: 5.2 Transiive and Intransitive Verls

| - 3.3 The Simple Present Tense

! I 521 The Present Progressee lene

' C AR The Simple Past | ense
| o 3.6 Ireeufar Yerhs

..-J'L.u [ER t.-rr-.rl.i t I-l 1

o
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5.7 he Past Progressine Tonse
5.8 Ihe Present Perfear Tense
D8 Irregular Past Paruciples

i 5,10 The Future Tense

3.12 The Imperative Form of Verbs

6. Auziliary Yerbs

~dph

7. Adverbs and Adverb Phrases ; 7.1 Adierbs of Manner
7.2 Adverbs of Time

P13 Adverbs of Place

E TA Adverbs of Froquencs

75 Adverbs of Duritien

Mo

8. Prepositions and I‘rqmsmuu'll Phrases: ¥ i Preposiion o
} 8.2 Prepositions ol Place
- 4.3 Prepositions of Time
ﬂ 4 Prepositions ot Direction
" 9. Conjunetions : 9.1 Conjunctions Linking Phrses
G 3 anjunetions with | ises
43 Canjunetions Tt Foiti Senlviges
S Conjunctismes wr | e
Y5 Conjungtions of Mave
9.6 Conjunctions of Reason
37 Confunctions ol Purpuse _
Iﬂ Senteaces : 10.1 Four Kinds af Suntence
. 10.2 Semences with Objects
i 1.3 Simple Sentenhoes
104 Compaund Senlences
| 105 Conditional Senleiees
S 06 Positisve and Moegiivg S
F0T Quiestions
i 16,8 Queshion-Waord Questions
| 10.9 Quustion Vugs

I1. Bireet and Indireet Speech @ 111 Direct Speech
' 1.2 Indireet Speech

Audd v Course co-ondinater

' 12, Punctoation
PLE A List ol Irrepadar Verhs
C14L Important Paints 1o Remember 1 Fagh=le Langiage
L3, Reading Comprehension @ 1513 hat 1 Longren RITRTY
15.2 Delinition
15.3 Exam Oriented
15.4 How 1o Anempt Pussage fuestions
| 155 General Tips
156 Sample Passuges Dor Pracicing 1 osergoos:
16, Verbal And Vocabulary o fo | Paey oenbles
6.2 Buntences Compleciot
16.3 Verbal Analogies
16,4 Para Cempiction
165 Word Usage
" 16.6 Critical Reasoning
115 i "-D'Lilb Melidddie rows, Prefis-Suilis Based

' TDTAL LE.{ TLURES
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1. Busindss Qeganization
©  Service organizetion
o Trdding arganization
o Marwfocturing orgonization
2. Accounting on Campuler
o Bosic of accounting concep
o Rulas of Accounts

o Basic Journol Entries
o Bensfll on ASC of Computer
¢ Transaction in Tally ERF ¢
1. Tofly Fundamentals .
Feotura: of Tally ERF 2
Configuration of Tally ERP 9
Croation/Seting up Compony
Use of vouchers
Ledgers & Groups
Seryl:a Organlzation i
THrycture of Service Srgonization
GST fer wmrvices
GSET for Expenes
G5T Adjustment & Payment
AT Report

20000

4

[+ T+ ]

oo o

1, Inward & Outword Supply with GST
o Cath & Credit Purchose
o Coth & Credil Sales
o invoicing
0 Invartory creclion with HSH
0 lnventory Tronsadion with 357
1. Overview of Toliy ERF ¢
o Feotures of Tolly ERF © .
& Advanced Accounting & inventory Features 0
o Fil Fecluwes i
o F 12 Feotures
o #5T Activation '
3. Advancad GAT Faatures .
o Bl wive Dalails with G57T
& Voucher Closs for GST
o Cost Ceater for G5T

2@ Purchoze from URD
© Bank Reconcillatian




Zero Vaolued Entros
Bockup B Restare
Addilional egst an Purchgses
Erwny Bl
Interesl Coloulaiizn I
4. Advanced Invantory Fagiures
.| 0 Actupl & Billad Guaniity
, o ﬁm. Discount Column
a Muliiple Price Levels
‘| o- Point of Scle {POS)
5. G5TR, Actounling & Invantary Ropaorts
Accounfing Rapeorts
G5TR 1 Ropan
Invertary Kepar)
G5TR 2 Repord
G5TR 38 Rapon
B 28, Invaka Repan
B2C {Large| Invoice Report
MAMUFACTURING DRGANIZATION :
1. Purchase & Soles with G5ST
o Purchose of Row Material
Steruge of Goods
Production Process
Pracessing In Monufacturing .
Mnlnhnm of Locetions
. S —— . Tolly ERF % '
W B L Lﬂ eccrding Tronsaciions !
o Adv, Accounling Youchers
o Adv, Invenlory Youchers
o Manvtoclvring Voucher
3. Adv. Stock Transaglions
o Order Frocessing
o Tracking numbers
¢ Rejection Meoles I
o Invagicing & Ellling
g Cosl Categories
d, Statutory Fealures
o TDS
o TCS
o Fayrcll
¥. Tachnical Foalures
o Mul-Currancy
¢ Predefined Coyl Centers '
o Botch Wise Detoils i
o Consolldation of Accounts '

cDoOo 0

oGO 0DO0O0

= B+ I

]

22

o BUl of Malertal
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T e

1. Managemant & Control Sysfom :
o Budget & Control '
o S<encelo Monogemant :
o Yorlences Anclysis

2. Report Generzijan
o Stlas Reghster
¢ Puithose Reglaier
g Re-Order Levels
o Optional Youchgr
o Credir Limis

3. System Administralfon

; 0 Consolidation of Accounts
o Split Compony Dato
o Expari & Impent of Data
o OBBC Complionge

4. Tachnical Advanisgas
o Muli Lingual
0 Securily Canlrgl
© Awdl In Tally ERP ¢ '
6 Kay polnts of Display

3. Prlnfing in Talty ERP %
o _l‘:hnque Printing i
0 ‘:q:mgchar Prlnting
¢ Compeny Loge Printing
¢ Recelpt Printing
3. Finalization of Accouns
& Closing Entriws i
0 Adjustmant Ertries
o Profit Sereening




Syllabus on Personality Development

(It is designed for 40 hours but can be stretched t

¢ 60 hours, It depends on the grasping of

students.)
1. Students will be able ta develop professional personality, positive attitude
towards everything.
Course 2. Students will be able to develop good interpersonal relations with other
Outcomes individuals at work place,
3. Students wiil learn the time management and professional manners and
| ehiquettes.
Expected 1. Self management skills
Skilis 2. Interpersonal skills
Impartation 3. Etiquette and Manners
(Through 4. Communication Skill
Theory and
Practical)
Marks 50 Total Hours of Teaching : 40 Theory:28 Practical :12
a)introduction to different personality traits,
Unit1: b)Seif Management --- Self Evaluation, Self discipline, Self criticism,
a)Theory | Recognition of one’s own strengths and weaknesses, Self-Discovery and Goal o7
Setting
d)Positive Thinking and Attitude- Development of Positive thinking and Hrs
aftitude,
e)interpersonal Relations- Sensitivity Training,
ajMeditation session(Students should write their experience about meditation
and submit it} 3
b)Practical | b)Sessions on interpersonal relations, €.g. How to introduce oneself, style of Hrs.
greeting, introducing others to third parties. (Videos of students during practical
! session to be recorded and preserved for evaluation)
' Unit2: | ®Etiquette and Manners--—Professional Etiquette---Technology Etiquette--
a)Theory Table Manners
b)Time Management 07
¢)Grooming-Dressing, Postures, Cestures, Hrs
¢)email and telephone communication
f)Physical Fitness- Importance and ways of achieving it., Healthy eating habits,
a) Practical session on table manners, 3
b)Practical b) Practical session on Dressing, Postures, Gestures Hrs,
Effective Communication Skilis
Intreduction, understanding commmunication, the Communication
Unit 3: process, Types of _communica;ion_,
a)Theory Barriers to effective communication, 07
7 C’s of communication, Hrs
A. Listening Skills:
Listening, Active listening and Passive listening, Blocks to
| effective listening, Guidelines for Effective listening,
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.  About the Workshops

Woarkshap np,

T Workshop description

J :

ayl

i Pre-aswsi?nems novrde tin
rasis far fGiGring
students’ progrews and for
Measwsing growth. They afye

| hetp students focus
attention on specific learning
paals, :

Pre S38essment de 1

Day 2

Learn Action, Description & Alm of |.;d!‘_r_1-|-r:ig Vs is that
Pronunciation | it teaches students 1o
¢ Lammunicate aboyt events
| in the warld by tombining
pwords into sentences

Day 3

Day &

PutiannfGmear To gain ftective
[cammunjcatian AL laarr
| the right ¥sage of Tenses,
—— LLonjuncrion & Prepasition. -
Grammar cant.  Obfective  of learning |
Adjective (s (o mgke our |
English conversation mora |
visual & vivid,

Day 5

Seripted Dialogues - | Scrfpted'_diaiag_&es {-an}l_-!iéﬁl
[ students rapd  ang orafly |
 Praclice correct usage of |
"Engllsh  and  alsg provide |
il models on which sludents :
(T30 base  therr  own !
J conversations, I

Day b

Audio - Video Listening | Listening to a—udio and viteps ,!
~will help rthe stodents o IJ
i . devalop betterf
: o] Comprehonsion
f b} Llanpuape cumpctence
le)  Listening confidence
d} Abflity to identify sourds,
| i words & phrases
|

Day ?

Let's Make Conversation & | AT of the session s to learn
Impromptu Role Play 10 have a good fluw of
conversation, by inviting the

| ather person also to speak. |




[T T T e — Tirw
ll .

Day#

Dayd

I

Day 1¢

Online course curricuium -
'_ *
Name of Unit

Past assessment

A TEA N IO Paghi: s Coiimsicasian Canee

L'E‘LI'E?I;"‘I_J.‘S ir the f;:rr;n b
| questions. .
Through imprampter  Reole
Plays students wili laarms 1o -
[ utilize tactics for thinkug -
P guickly in public speaking .
_:jl_tuatmns

-ﬁehate_ & Eea:ﬁqﬁ.ﬁ{);ing | Debate & Eﬁﬁﬁch §r-£<;m.. .

i will —heip i improving _
Ipmnunciation, vocalalary 5
[ fluency. !

ertlng -J':‘-i;:t.ure EEST’:T]EIEIDF[HJ. _.unhaﬁ;;r.e !r-nr English E
& Essay writing | writing skills of the studenrs

—_ -
CAN altempt 1 messur.
D stadents Browth awier tipwe
| from the time the student
[ started the course. It will |
help to deterrnine the extent
to which students met the |
learning objeetives
developed.

- L

Tnhject'iu_e' ofunit” T T

Mentality

Parts of speech

The lessans helg clear 'r_nﬁalmbi&i_c;ﬂﬁ:
students struggling with English language, 1
| helps them overcame the basic fear,

E i[ intrudﬁtes T t&:_thp Eliiﬁl;!i_p.&.rti. of s.;:leea

Parts of speech 2

It introduces us to the basic parts of speech I
|

Tenses

Tenses part 2

Students learn tenses to avaid errars in |
sentence structure and grammar !

" Al tenses arg é;.;_afi_m;ely explaineg u;n:h-];:-rads_-
of examples for better understg nding

_I. —
t
|

CQuestions

S I .

The unit deals with frﬁ;i;l-i-r:-.g-raate_étions 25 it ks !
an  insvitable parr  of day to day |
| cenversations, |-




V\A Final Report English Cosmunication Cour-.

Vocabulary i:r|l'|ar'u:||l'ulI vocabulary and s unde-rs':mmng [
) , Usage in day to day conversations.
Effective communication | English communication s made smeoth gne

€asy by introducing phrasal verls, bk iy
| verbs and many other mnteresiing iessons.

Assignment Topics — _ - ] . .
Title of Assignment [ Instruction message to student 2.3 _
_|sentences L o

Zodiac Characteristics IDo you  beleve in Sun Sigre.-
Google about your Sun Sign and share arry A
characteristics  which  matehes Yo
personality. |
For eg. | am a Libra — The 3 characteristics
that match my personality traits are: Loyal, |

‘ Diplomatic & Peace lovirg. '
Just add why you feel these characieristics
are true ta you!

Paragraph Writing Write a shart paragraph on any ong of the .
following topis
1A starmy night -
2, Your Dream Vazation
3. My Favonte Book




LS\G-QE?\*J sapef QW JJF o4 'ﬁﬂfj’l -

BCA-II (Sem IV)

[ Course code: | Mini Project J Credit :02 | Marks:50
CCL 408 _|
Course Afier completion of this course student should be able to-

Cutcomes | | Implement fundamental domain knawledge of core courses for developing simple |
business applicatipns.
2. Utilize the software development techniques, skilis and modern tools.
Guidelines for Project
1.~ A group of maximum twe to four students prepare a mini project under the
guidance of interna) teacher.
2. Swdents should adopt SDLC approach
3. Project guide should Provide progress report to each group & student should
fallow it.{Encl. Progress repart ) |
4. Number of Copies: The student should subinit two Hard-bound copies of the :
Project Repor. i
3. The projeci report is duly signed by Principal or Head of Department, Project |
Guide and Student, |
6. Acceptance/Rejection of Project Report:
© The student should submit progress report with draft praject report to the
guide.
o Respective guide has right to suggest modifications for resubmission or accept
the project.
o Only on acceptance of drafi project repont, the student should make the final
COpies.
Following format for the submission of the Praject Report,
8. Paper:
The Report shall be typed on white paper, A4 size, for the final submission. The
Report to be submitted must be original and subsequent copies may be photocopied on
any paper.
b. Typing:
The typing shall be of standard ietter size, 1.5 spaced and on both side of the paper.
(Normal text should have Times New Roman, Font size 12, Headings can have bigper
size)
c. Margins:
The typing must be done in the tollowing margins:
Left -----1.5 inch, Right ----- 1 inch
Top —-~ 1 inch, Bottom ---- ] inch
d. Front Cover:
The front cover should contain the following details:
TOF : The title in block capitals of 6mm to 15mm letters, -
CENTRE: Full name in block capitals of 6mm to 10rmm letters, |
BOTTOM: Name of the University, Course, Year of submissioq -all in block capitals
of 6mm to 10mm letters on separate Imes with proper spacing with center alignment, ‘
e. Blank Sheets:
At the beginning and end of the report, two white black papers should be provided, |
one for the purpose of binding and other to be left blank.
| v Documentation Format ]




a) Cover Page
b) Institute/Coilepe Recommendation
¢) Guide Certificate
d} Declaration
) Acknowledgement
1} Index
g) Chapter Schere
I’} Introduction teo Project
-Introduction
-Existing System
-Need and scope of Computer System
-Organization Profile{Optional & applicable for live project only)
2) Proposed System
-Objectives
-Requirement Engineering.
* Requirement Gathering
» Software Requirements
3) System Analysis
* System Diagram
* DFD
* ERD
*  UML{if applicable}
{Note: Use advanced tools and techniques as per requiremnent.)
4) System Design
* Database Design
* Input Design & its samples
* Qutput Design (on sereen)
8} Implementation
- System Requirement
- Hardware
- Software
- Installation process
- User Guideline
6) Reports (with valid Data)
(Minimum 4 reports)
7) Conclusion and Suggestions
* Conclusion
+ Limitations
* Suggestion
Annexure
* Source code(Include Main Logic source code)
* Questioner/Schedule(if used)
* Student Guide Meet Record
References
i) Books
11} Jaurals
iii) Periodicals and Newspapers
iv} Web/Blogs
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Syllubus for Interview Skill Course

Sr. Content Hours
I | Resume Writing 02
2 Personal Interview 03
3 | Preparation 03
4 | Typical Interview Format 04
5 | Employer wish list 05
6 | Tips regarding attire 04
7 | Starting the interview (14
8 | Body language 05
9 | Standard Interview Question (14
10 | Types of question 03
11 | Elements of successful interview 02
12 | Job interview Do’s and Don'ts 01
Duration 40
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Duration:3§ periods (practical), b ™
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wCertificate course in Android Application Development”

]

o
Evaluation: After completion of course issued certificate based in their

performance. _“%w“ e ™ e )1 4
Commencement on: 24th Nov To 30 Nov 2017
Timing: 1030 AM to 400 PM. +; -4 )
Last Pt

H'-U['vl

Syllabus: ~ *

.

(-
Course Highlights:

Participants will be able to develop their own android applicauons
Participants will understund working of various andrond applications
Participants are encouraged to think .nd come up with new application 1deas
Ilntemctive lecture sessions

Group discussions (o enicoumage innot slim

Good multimedia content 1o help students grasp the material easily

Cureer guidaice by experienced faculn

& & ® ® ® = =

Course Structure & Topies covered:

Imroduction ' Mobile Application Developrient

Role of Android in mobile industry

Introduction 10 Android SDK and 11s sctup

Building the Application Frumework

Designing User lmeriaces

Activities, Services. Iments, Broudiad Recetvers

Resources, Menus, Content Provider <, Diglogs, Notilications
Waorking with Dets, Multimedia, 1 ocation

Publishing the developed application inw Ply Store

e .S Savant

i Director)
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Module 1 Digital Marketing Fundamentals

Module 2; Website planning strategy

Module 3 : Search Engine Optimization
Module 4 : Content & Blogging

Module 5: Google Analytics

Module 6: Social Media Marketing
Module 7: Email Marketing

Moduie 8 : Inbound Marketing

Module 9 : Affiliate Marketing
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Overview

Learn about Digital Marketing concept, uses, rending examples, advanced website
structure, planning strategies, Szarch Engine Optimization structure-process, learn
to create own generated marketing content submit to search engine, start eamni ng
through online platforms, inbound marketing, Additionally, learn how to market with
email, and how to measure and optimize with Google Analytics.

Estimated Time: App. 23 days 2 hrs totai 45 hrs
B

Prerequisites: No experience reguired

Tralning Methodology

in foundation | basic understanding of the digital landscape
Assignments | Get understanding and to gain more knowledge
Provide hands practical's are shared and explained on the regular basis

Industry based cases are shared to provide essence of real time chalienges
faced

Evaluate the participants Digital Marketing training with 2 online test hald
during fraining period.

Digital Marketing Level 1 H



Module 1: Digital Marketing Fundamentals

Becoming a digita! marketer is a journey. in this module we understand the
fundamentals of Digital Marketing which lea's you understand the right concept of
Trending digital Marketing in corporate business sector.

Module Project [REERETER first project. you'll prepare for your new roie as a digital \‘g
Prepare to | marketer. You can chonse_tﬂ markeat your own cumpany ora B2C
Markat | or B2B product we ve provided. Analyse their marketing effort
- i online which we focus in this module.

LEARNING CUTCOMES

Welcome to Digital Marketing is an essential part of your
LESSON ONE Marketing everyday life. We will take you on a
Journey through the evolving digital
marketing 'andscape. This course will
teach the fundamentals to help you
navigate and thrive in this fast-growing
field.

The Digital Marketing We provide a framework to help you
LESSON TWQ Framework make the right decisions in an ever-
changing digital marketing environment.
Learn about our marketing map that
covers the what, who, how, where and
when of marketing

LESSON THREE Vvhat: Your Business The journey begins with undarstanding .
the “what” you are marketing. Learn how
10 articulate a business modelin a
concise targeted way.

There are many different ways to reach
your customer at different stages in their

LESSONFOUR  Where: Marketing journey, with an increasing number of

Channels marketing channels from which to
choose.
LESSON FIVE Why: Marketing Setting marketing objectives and
Objectives & KPIs measuring your progress toward them

with Key Performance iIndicators is a
crucial step of the planning process

Digital Marketing Leve| 1 H
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Module 2: Website planning strategy

The concept of Digital Marketing involves first website, Regarding to changing
technical sectors all websites have to be re-structure time to time for get ranking
position, reach potential viewers on Search Engine. It essential to get understand
exact trending in-coming website structure with accurate planning strategy.

Module Project | " In this first project  vou'll create website plan including trending
e | . strategies websites provide be us. Make collection of different

plan website professional — local regarding type we focus

N

LEARNING OUTCOMES

Understand website  Each business needs their online
LESSON ONE presence. This presence not only on
social media, they need own domain
websita. Understand fundamentals of
website.

LESSON TWOQ DOM Module Understand exact DOM module helps
focus how website exacute on browsers

LEESON THREE Types of websites There different types of website. Which
have specific segmentations over online
platform. Focusing exact types of
websites

LESSON FOUR  Website planning Learn how create website plan,
impartance, kay trending points
essentials to include each webpage

LESSON FIVE Website structure Learn website structure pros and cons of
each structure, understand views
behaviour during visit webpages

Clgital Marketing Level 1 H



Module 3 : Search Engine Optimization

Search engine Optimization is key success over Digital pfatform each website have
search engine. Business invest lot of efforts to get / maintains ranking position on SE
for their brand. SE is endless process which provides many job opportunities for
youths also includes start-up ideas Lets understand search Engine Optimization

Module Project In this first praject. you'll provides best Search Engine praclise.
Search Engine practices may open you best job or Star-up ;
opportunities. We provides best SE session as these are our core
. s@ssion of our training.

Implemant SE

Best Practices

LEARNING OUTCOMES

Understanding Starting from fundamental lets
LESSON ONE Search understand what is exact SEARCH. How
it works, purpose of Search in our life.

Search Engine Core definition of search engine.
LESSON TWO Fundamentals Undarstanding the process, structure
and insights of Search Engine

LESSON THREE Google Search Lock  Get details of Google Search website,
out structure, how Google get signals, what
we have to do for that signals for getting

ranking position over Google Search.

LESSON FOUR  Search Engine Types This lesson focus on Search Engine
types, leam on page | off page
optimization get best practices during
this lesson

LESSON FIVE Jobs in SEO We describe what it's like to be a Search
Engine Optimization (S£Q) Marketer and
what skills recruiters look for in the hiring
process.

Digital Marketing Level 1
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Module 4 : Content & Blogging

Shape your Digital Ideas. Content can be stated as KING of digital Marketing.
Learn how, why for whom you are writing content. Exact successful content strategy.
Get practice over professional blogging. Create your own digital content on basis of
previous modules, focus on practices practices and practise

Moduls Project | { {n this first project. you'll create your own digital creation and |
Create and ; ' submit to search engine. Which helps you highlights in resume too |

subrmit : |

LEARNING OUTCOMES

Content Learn actual process of content strategy
LESSON ONE for text, images, videos, audic on social
media, search engine

Content segments (et in depth of content segments. Learn
LESSON TWOQ with best practices writing content for
targeted audience

LESSON THREE Professional Blogging Learn key aspects of professional
blegging. Understand blog insides
outsides

LESSON FOUR  Digital creation Create your own digital creation with
previous modules we learnt. Submit your
crealion to search engine

LESSON FIVE Jobs in content We describe professional ¢ontant writing
writing Jobs and what skills recruiters look forin
the hiring process.

Digital Marketing Level 1 ﬂ



Module 5: Google Analytics

This module you'll learn basics of Goagle Analytics which almost each websites used
for understanding their online behavicur. Implement Google Analytics to your own
digital content, analyse your digital content, create reports.

LT
LUCILR CUl © In this first project, you'll create Google Analytics account for
your own previous digital content. You analyse your content
YRRl  Cnline behaviour. crate custom reports, download with right
and measure L segmentations, views

Dpen Gaogle

- S, R —

LEARNING OUTCOMES

Introducing Google Learn Why digital analytics? How Google
LESSON ONE Analytics Analytics works alsc create Geogle
Analytics setup with your Gmail account

The Google Analytics  Learn Google analytics interface
LESSON TWO Interface inctuding Navigating Google Analytics
Understanding overview reports
Understanding full reports How to share
reports How to set up dashboards and
shortcuts

LES3SON THREE Basic Reports Uinderstanding Basics reponts i.g.
Audience reports Acquisition reports
B=haviour reports etc.

In this less your will learn how read and
analyse Google analytics account report .

LESSON FOUR  Read and analyse with your own digital cantent

Google Analytics
repons

LESSON FIVE Opporunities in In this lesson we focus best opportunities
Google Analytics in Google Analyfics for youth getting jobs

as well as start-up

Digital Marketing Level 1 m
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Module 6: Social Media Marketing

This module wiil help you shaps the conversation around business, build loyalty, and
attract new customers and partners; its the only social media training you'll ever
need. Building an effeclive social media strategy will expand all of your other
inbound marketing efforts as well as build brand awareness, drive word of mouth,
and attract buyers

Module Project In this first project. you'll create wide digital content regarding
: ‘ your own digital creation. Youwl also create monthiy bases
Social Medial Calendar for your Digital Creation.

Social Mediz

LEARNING CUTCOMES

Deveioping a Social  Creating a promotional plan that takes
LESSON ONE Media Strategy advantage of social and digital
technologies will help you shape the
conversation, build loyaity, and attract
new customers and pariners

Social Media Social media is so much more than a
LESSON TWO Listening and way to amplify your message it's a
Monitoring powerful listening device that your whole

company can learn from .Lets learn how
impact Social Listening on business

C LESSON THREE Building a Content  Social media is nothing without the
Strategy for Social content that makes it interesting for its
Media vsers. understand the basic types of

social media content, how to develop a
strategic plan, and key factars that will
help your content have the best results.

Social media practitioners need to
understand how to take advantage of
influencer marketing and how to
encourage more people to generate
gontent that highlights your brand,
products, and services in a positive
way.Let's focucs on key points how to
extend reach on sacial media

LESSON FOUR  Extending Your
Reach aon Social
Media

Digital Marketing Level 1 “




LESSON FIVE

EESSON 51X

LESSON SEVEN

LESSON EIGHT

Digital Marketing

Using Social Media to
Build One-to-One
Relationships

intreduction to Social
Media Advertising

Essentials for
Continued Success
with Social Media

Sociz] Media
Calendar

Level 1

Individuals wheo engage with you on
social are likely to trust you more, have
deeper loyalty, and will be more likely to
recommend your products and services
to others. Leam how to get this for your
sucess over social media platform

in this tesson, you'll learn about the
advertising options that are available
across multiple platforms, including
Facebook. Instagram, Linkedin, Twitter,
Pinterest, YouTube, Qoura, Share-it ete

Social media is an evolving field, and
understanding the challenges, risks, and
opportunities for continued success is
critical for social media professionais.
Learn about the importance of
understanding the governance and risks
associated with social media

Create your own social Media Calendar
on your digital creation for one month
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Module 7: Email Marketing

Email Marketing provides close reiation to perspective loyal cusiomer rather than

cold calling. Engagement through email marketing stated as professional marketing

sector in trending technical field. You'll gain the knowledge and practicat skills
needed to create an email marketing strategy that grows your business

| In this first project. you'll creats professional E-mail campaign

Professionat 1 | with best practices

Email campaigns I

Module Project

-
i

I

LEARNING OQUTCOMES

Understanding Email  Learn why email marketing is an
LESSON ONE Marketing impertant part of inbound and how to
build an effective email marketing
strategy for growth

Creating a Contact Learn how to create a contact

LESSON TWO Managemeant and management and segmentation sirategy
Segmentation that's designed to help you send
Strategy contextual content in emails and create
conversations that people want to
engage with
LESSON THREE Sending the Right in this {esson, you'll learn the key
Email components of how to send the right

email to the right perscn at the time and
pravide the most value (o your contacts
in the process.

LESSON FOUR  Testing Your In this leszon you'll learn why testing
Marketing Emails your marketing is an important piece of
your overall email marketing strategy in
addition to what types of tests you can
run an your marketing emails and how to
position those tests.

LESSON FIVE Create Email Create professional email marketing
Marketing Campaign  campaigns using best templates.

Digital Marketing Level 1 ﬂ



Module 8 : Inbound Marketing

Inbound Marketing is process of create loyal costumer for your products or services
through cnline platform. Let s understand now it work and get details.

Y

LSRR | | in thrs first project. you'll create inbound marketing module for
ol Product or service provides by us.
marketing :

rickcile

LEARNING OUTCOMES

Inbound marketing Leam actual terminology of
LESSON ONE term Inbound Marketing

inbound Marketing Let's focus on iM examples how

LESSON examples we all involve this IM day-life

WO through various online methods
LESSON Understating Lest understand process of
THREE Inbound Marketing Inbound Marketing. Lets implement

for your previous digital creation,

LESSON Inbound Marketing Inbound Marketing is everywhere.
FOUR Future of Digital Get details what's the future of
Marketing digital marketing with IM. How we

have to prepare for this.

LESSON FIVE Opportunities in We describe best jobs, start-up
tnbound marketing opportunitiss in Inbound Marketing
over global platform.

Digital Marketing Level 1 M



Module 9 : Affiliate Marketing

interested in tapping into the revenue in affiliate marketing industry this module
takes you best eye-sights of growing affiliate marketing sector over online media.

Module Project

|

I i
Create affiliale !
marketing
structure

- Inthis first project. yau'll create affiliate marketing Digital structure
| B2B, B2C companies pravided by us.
|

LEARNING OUTCOMES

Fundamentals of

LESSON ONE affiliate marketing

LESSON How it works
TWO

LESSON Affiliate marketing
THREE trending platform
LESSON Affiliate marketing
FOUR structure
LESSON FIVE Opportunities in

Affiliate marketing

Dightal Marketing

Laval 1

Learn actual fundamentals of
affiliate marketing, process, the
trending facts.

Learn how exact affiliate marketing
works what is it's types pros and
cons. How it help you get earning
through online platform

Learn key trending affiliate
marketing platform in India

Create your own affiliate marketing
structure how B2B, B2C
companies works today

We describe best earning, jobs
opportunities in Affiliate marketing
trending today in India or near by
you.

S






An Introduction to Python

« 1 Ice Breaker
2 Introduction
3 Whetting Your Appetite
o 3.1 Where From Here
* 4 Using the Python Interpreter
o 4.1 Invoking the Interpreter
* 4.1.1 Argument Passing
«  4.1.2 Interactive Mode
¢ 4.2 The Interpreter and Its Environment
*  4.2.1 Error Handling
»  4.2.2 Executable Python Scripts
= 4.2.3 The Interactive Startup File
= 5 An Infermal Introduction to Python
+ o 5.1 Using Python as a Calculator
* 5.1.1 Numbers
v 5.1.2 Strings
* 5.1.3 Unicede Strings
= 5.1.4 Lists
o 5.2 First Steps Towards Programming
» 6 Mare Control Flow Tools
o 6.1 if Statements
6.2 for Statements
6.3 The range ! Function
6.4 break and centinue Statements, and =lse Clauses on LOGps
6.5 pass Statements
&.6 Defining Functions
€.7 More on Defining Functions
= §.7.1 Cefault Arguiment Values
v &8.7.2 Keyword Arguments
»  §.7.3 Arbitrary Argument Lists
= 6.7.4 Lambda Forms
* &.7.5 Documentation Strings
» 7 Data Structures
o 7.1 More on Lists
= 7.1.1 Using Lists as Stacks
«  7.1.2 Using Lists as Queues
= 7.1.3 Functional Programming Tools
»  7.1.4 List Comprehensions
7.2 The de1 statement
7.3 Tuples and Sequences
7.4 Dictionaries
7.5 Looping Techniques
7.6 More on Conditions
o 7.7 Comparing Sequences and Other Types
« 8 Modules
o 8.1 More on Modules
» £.1.1 The Module Search Path
v 8.1.2 "Compiled” Pythaon files
o 8.2 Standard Madules
a 8.3 The ¢iri: Function
o 8.4 Packages

LT T I R S T |
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= B8.4.1 Importing * From a Package
= B.4.2 Intra-package References
* 9 Input and Output
9.1 Fancier Output Formatting
9.2 Reading and Writing Files
* 9.2.1 Methods of File Objects
= 92.2The *pickla’ Module
« 10 Errors and Exceptions
o 10.1 Syntax Errors
10.2 Exceptions
> 10.3 Handling Exceptions
> 10.4 Raising Exceptions
o 10.5 User-defined Exceptions
o 10.6 Defining Clean-up Actions
11 Classes
o  11.1 A Word About Terminology
o 11.2 Python Scopes and Name Spaces
o 11.3 A First Look at Classes
= 11.3.1 Class Definition Syntax
* 11.3.2 Class Objects
= 11.3.3 Instance Objects
= 11.3.4 Method Objects
o 11.4 Random Remarks
o 11.5 Inheritance
*  11.5.1 Multiple Inheritance
o 11.6 Private Variables
11.7 Odds and Ends
* 11.7.1 Exceptions as Derived Classes
12 What Now?
A Interactive Input Editing and History Substitution
o 12.1 Line Editing
o 12.2 History Substitution
o 12,3 Key Bindings
o 12.4 Commentary
B Floating Point Arithmetic: Issues and Limitations
o 12.5 Representation Error
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__| Duration (Hours) |

I i
|PartB  [Overview of Excel Ribbons [ 6 |
|Part € [Advances Excel | 10 | I
[PartD  [Excel Shortcut Keys | 4 ]

| Total Duration (Hours) | 30 | |
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Karmaveer Bhaurao Patil Institute of Management @@ -
Studies and Research, Varye, Satara.

Skill Development Course

CERTIFICATE

N [ ]

?* This Certificate is Awarded to Mr./ Ms. / Mrs. C himien Anig ba_ Rhodken

studying in Ry AT from KBPIMSR, Varye, Satara has successfully

completed Skill Development Course during Academic Year 20 2= —=%
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Communication Skill Course

CERTIFICATE

CE E !‘! 3:'.‘!

é' This Certificate is Awarded to Mr./ Ms./ Mrs. _SaDigale Rot] Deepale -

studying in BcA -IT from KBPIMSR, Varye, Satara has successfully
completed Communication Skill Course during Academic Year 20 19 - 2 &
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Aptitude Building Course

CERTIFICATE

é" This Certificate is Awarded to Mr. / Ms. / Mrs.

studying in from KBPIMSR, Varye, Satara has successfully

completed Aptitude Building Course during Academic Year 20
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